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ABSTRACT
Our use and interaction with computers creates a lot of infor-
mation about our activities, interactions with others and, ulti-
mately, about ourselves. However, this personal information
is often spread over many different places making it difficult
to visualize and control. Personal Information is not usually
processed nor cross-referenced with information from other
sources. We present Personal Information Dashboard, a web
application that allows users to see, at a glance, various facets
of their lives. We show people’s life patterns using and com-
bining several sources of personal information in a more nat-
ural and graphical way. Imagine waking up in the morning
and, just by looking at the computer, immediately know, not
only how many emails you have on your incoming box, but
also which ones are of most interest to you based on several
aspects of yourself and the email itself. User tests show that
the interface has hood usability and that, indeed, the users
can find meaningful personal patterns in the visualizations,
proviting them with unexpected insights.
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INTRODUCTION
Nowadays the use of computers (in their many forms) has be-
come commonplace in our lives for many different reasons:
to work, for pleasure, to communicate, etc. As a result, our
interaction with these devices and often, by extension, with
others creates an enormous amount of information about us
and what we do: the files we create, the emails we send,
etc. These kind of artifacts are part of a kind of information
widely known as personal information: information from or
to someone not always owned or controlled by the subject.

This information is part of us, a piece of our history that can
help us understand who we are and what we do. It’s our “re-
flection” in this digital river we all live in.

However, and thanks to the proliferation of things like the
Internet and social networks, this information about us can
be virtually anywhere: in our brand new laptop, in our email
archive, in that old newsgroups that we no longer attend, in
that forgotten social network we thought extinct, etc. This
high level of dispersion makes it difficult, and sometimes im-
possible, to keep track of all that information and see every-
thing as a whole. For instance, the things I say and discuss
via email might be related to the ones I write via instant mes-
senger, but that information is often broken into two different
sets of information, not reflecting this. Moreover, these sets
might complement each other, making more sense when an-
alyzed together. Finally, the level of dispersion tends to in-
crease with the number of platforms, application or services
we use: online social networks are a striking example of such
fact. Through it all, managing all our personal information
might just become a terrible nightmare and, therefore, we
tend to ignore the management and value of such informa-
tion, until the day we either need it or lose it (or both).

To deal with such problems and limitations, we developed
a dashboard-like application we called Personal Information
Dashboard. The main objective of our work is to, using and
combining several sources of our personal information,
show interesting facets and patterns of our lives giving an
idea, at-a-glance, of what’s important at the moment. The
idea is having all our information is just one place and treated
as just one set, and not like a set of sets. This is a new way
of looking at personal information, a cohesive way of dealing
with the information we produce in a daily basis.

Personal Information Dashboard is a web application that
follows a plugin-based approach. Each plugin manages a
visualization and the visualizations are the entities that ulti-
mately show the user’s personal information. The idea is that
the visualizations should display the information in a more
graphical and glanceable way, providing a new way of look-
ing at the information. The number of possible visualizations
is immense and one of the first challenges was trying to under-
standing which ones were the most interesting to start with.
During our work, we have implemented a total of 11 plug-
ins for Personal Information Dashboard and these plugins are
just a small sample of what can be done: it was not our in-
tend to fully explore all the possibilities on this regard. Based
on information retrieved by several sources of personal infor-
mation (emails, instant messaging, visited pages, documents,
etc.) it should be possible to create several visualizations that
show statistics and interesting patterns about our lives at any



given point. The system’s architecture is prepared to easily
support either new plugins and new sources of personal in-
formation.

Imagine waking up in the morning and, just by looking at the
computer, immediately know what’s happening. Does anyone
sent you an email while you’re sleeping? What are the last
news on Facebook? Do the emails you receive have some-
thing to do with the tweets of your friends? These are just
some of the things that a well organized plugin can answer in
a very glanceabale way.

At first sight it can be argued that some applications already
do something like this. Some of those applications can prob-
ably be found in section . In fact, some applications were
able to join information from several sources and some others
presented new forms for the user to observe and relate with
his/her own personal information but none of them was able
to combine these two ideas as Personal Information Dash-
board promises to. There’s no cohesion, the information from
one source is seen isolated from everything else. The personal
information is not treated as a whole nowadays, changing this
is the goal of Personal Information Dashboard.

In this paper we start by analyzing all the existing solutions
that, somehow, can contribute or are related to our work. Next
we’ll describe Personal Information Dashboard and then dis-
cuss the results from the user tests we conducted in order to
test our solution.The primary contribution of our work is the
definition of a framework that allows a more cohesive and
centralized way of looking at our personal information.

RELATED WORK
The visualization of our patterns, us and our lives has been
the subject of various proposals and solutions over the years.
One of the more distinguish works on this regard is Themail
[9]. This work proposes a visualization of our personal infor-
mation based on piles of important words that describe our
relationships with others. However, we can only examine our
relationship with a friend at a time: there’s no general view
of our relationships with all our friends. Moreover, only one
source of information is used (email) what might be too little
to effectively describe something as complex as a human re-
lationship. Works as the one described in [8] also use email
to mirror our relationships with other, but the visualizations
are too high level, not allowing the users to track down the
information until the email level. This flaw is also shared by
Newgroup Crowds and Author Lines, described in [10] that
uses newsgroups as a source of personal information.

Other works have been focus on keeping the user aware of
his/her transient information. Works such as Scope [7] or
SpiraClock [3] are just some of many examples of this kind
of approach. One interesting aspect of this kind of work is
the fact that they require little space to keep users aware of
what’s important at the moment. Other works like InfoCan-
vas [5] and Bloom [4] are more abstract in the way that the
information is shown and require a little more space to make
it work. As a consequence of their nature, these works show
provide little insight to the user as only transient information

is shown: it’s not possible to explore our information and,
most of the times, the interactions with the application are
quite limited.

There are already some personalized frameworks for collect-
ing information from distinct sources. Works as iGoogle1

and Rainmeter2 are two well know example of this. These
works were capable of gathering, in one place, information
from more than one source however, the information is not
correlated. The information from several sources is indeed
closer, but it continues separated. It’s not possible to the see
the information as a whole.

SOLUTION
Personal Information Dashboard is a web application that uses
the dashboard metaphor to express a user’s personal infor-
mation in a more graphical and glanceable way. On our in-
terpretation of this metaphor, the dashboard is populated by
several, possibly distinct, visualizations of the user’s personal
information. The visualizations can me moved from place to
place and even resized at user’s will. In order to add a new
visualization, we implemented a simple catalog where all the
plugins are listed.

Each visualization is associated to a plugin instance, the en-
tity responsible of processing personal information and gen-
erating the correspondent visualization. The plugins can be
configurable in order to show different aspects of the personal
information. The user can, for instance, configure the time
range to consider. The information is typically show in a very
succint form but the user can request for more details by hold-
ing the mouse over the intended item. The visualizations are
linked to each other as an action in one visualization can af-
fect others visualization: for instance, clicking on a word in
one visualization will fade-out all the other words on all other
plugins. This last mechanism is known as plugin intercom-
munication and we’ll explain it later on in this paper.

The information used by the plugins is fetched from several
sources of personal information. We currently support Gmail,
Facebook, Twitter, Flickr and Panoramio but the architecture
is prepared to allow an easy addition of new sources of per-
sonal information. An important aspect of our personal infor-
mation is the people who we communicate to. On our solu-
tion we simple call them contacts. We support the fetching,
from personal information sources, and management of such
entities. Associated to the concept of contact is the concept
of group. We also support this concept. Moreover, one of
our solution main objectives is to show the information as a
whole.

Figure 1 is a screen shot of an user’s dashboard.

Architecture and Extensibility
One of our major concerns was creating an easily extensible
solution. We wanted our work to be able to grow gradually as
new ideas and resources appear. In short, it should be possible
1http://www.google.pt/ig
2http://rainmeter.net/RainCMS/



Figure 1. Screen shot of an user’s dashboard.

to easily add new visualizations, sources of personal informa-
tion, etc. This major requirement ultimately shaped most of
our work’s architecture.

Our architecture is based on a flexible structure composed by
two main types of entities: the dynamic entities and the static
entities. The dynamic entities are those that can be added
and removed from the system in order to add or remove some
behavior. These are the entities that allow and support the ad-
dition of new sources of personal information, new plugins,
etc. They are, in short, the extensible part of the application
playing a fundamental role in the achievement the extensibil-
ity requirement. The static entities are those whose job is to
manage all the flow of the system. They work just like glue
between the dynamic entities or as common interface for the
dynamic entities.

Visualizations
Visualization plugins are a core concept of Personal Infor-
mation Dashboard. The implemented plugins do not exhaust
Personal Information Dashboard’s potential, but serve as a
showcase of what can be accomplished. For the visualiza-
tions we typically use Protovis [1], a visualization toolkit that
uses JavaScript and SVG for web-native visualizations. It’s

however possible to use other resources.

Keywords Cloud is a tag cloud-like visualization that shows
the most important words from a set of emails, posts and/or
tweets (2). To calculate the important words, we use the
Salton’s TF-IDF Algorithm [6]. As in the case of the most
of the implemented plugins, Keywords Cloud can be config-
ured to show data from a specific time period. This feature
can be useful to compare the discussed topics within two dif-
ferent periods of time.

Figure 2. Keywords Cloud



My E-Emotions (see figure 3) has a very unique approach by
trying to infer emotion on people’s writings based on the Re-
gressive Imagery Dictionary (hereafter referred to by RID)
[?] coding scheme. RID contains a few thousand words
grouped into categories and subcategories. One of those cat-
egories is emotions that is then divided into several subcat-
egories for distinct common emotions. For instance, words
like “mate” and “sorry” would indicate affective and sadness
emotions, respectively. With this information at hand, we can
infer the emotions from text and create simple pie charts that
reveal the emotions detected for a specific period and set of
sources of personal information.

Figure 3. My E-Emotions

My Feeds gathers in just one place events from multiple sources.
Each outer circle represents the contact associated with that
circle’s border color and each inner circle an “event” from
that contact: email (red), facebook post (facebook’s blue) or
tweet (twitter’s blue). This way, all events from a contact
are located inside the same outer circle making it easy to fol-
low a contact’s activity. As events become older and older,
they shrink until they finally disappear. This way, more re-
cent things appear bigger, getting user’s attention.

On the other hand, You’ve Got Bubbles is dedicated to email
only. Here, each email is a bubble and it’s possible to config-
ure what some of the visual dimensions mean: it’s possible,
for instance, to assign a value to the bubble’s color or size. It’s
also possible to define what emails to see (email box/label,
state, etc).

(a) You’ve Got Bubbles (b) My Feeds

Figure 4. You’ve Got Bubbles and My Feeds

Using the Google Maps API we created the FriendsMap, that
marks places based on Gmail’s and Facebook’s information.
From Facebook, we can get the location and hometown of
each one of user’s friends. From the received emails, using

the “received” field from the email’s header and a geoloca-
tion service3, we can infer the location of the contact when
he/she sent an email. With this information, we can then
mark those places with distinct markers (blue for location,
green for hometown, yellow for location and hometown and
red for email sent). Users can then find out where are their
friends from, where have they been lately and where are they
right now. This visualization can also lead to interesting and
unexpected findings: a friend who recently moved to another
country, a friend who was born in a distant city, etc.

Keeping track of your activities with each one of your con-
tacts can be difficult when the amount of data is just too much
to handle. Who&How is a solution for such problem. This
visualization is based on several concentric areas arranged on
the edges of a central circle. Each one of these areas is asso-
ciated to one contact. Then, inside that areas, we can find a
bar for each kind of source activity: one bar for the amount
of emails sent from that contact, one bar for the amount posts
on Facebook made by that contact and one bar for amount of
Tweets. With this visualization, the user can observe several
patterns: am I receiving many emails from many contacts, or
are the emails from a restrict group of contacts? Are the peo-
ple who sent me emails the same ones who post on Facebook?
etc.

Figure 5. FriendsMap

Knowing what our friends like is not only a self-knowledge
experience but also a funny way of finding out things you
might just like. Facebook tells you what each one of your
friends like but no general view is available. Our Favorite
Stuff is that forgotten general view. The visualization is pre-
sented as a mosaic with the images of the things user’s friends
like ordered (from left to right and from top to bottom) by the

3Freegeoip is a free IP geolocation web service that can be found at
http://freegeoip.net



Figure 6. Who&How

number of likes. Holding the mouse over an image will dis-
play a tip with information about that item.

Spark Stats is a simple visualization that uses the concept of
Spark Line. A sparkline is a type of information graphic char-
acterized by its small size while presenting trends and vari-
ations associated with some measurement over a period of
time. This plugin uses this lines to show measures such as
emails sent and received, posts made, etc. Sparklines are the
perfect way of revealing such measure’s evolution without re-
quiring too much space. Figure 7 shows two instances of this
plugin with slightly different configurations. The left most
instance simply shows the measures and its evolution for the
last month. The right most instance is configured to high-
light the two weeks in the middle of that month, showing the
values of the measures for that period.

Figure 7. Spark Stats

Another visualization is Stacked Memories, that organizes the
user’s photos in scattered piles of nostalgic Polaroid-like pho-
tos. We used the photos from Facebook, where the user is
tagged, maximizing the chances of that photo actually mean
something: the user was there, he/she will probably associate
that photo to an event, resulting in a nostalgic moment.

Finally, we have The Surroundings and Photo Search, two
photo slider visualization. The Surroundings uses the user’s
location and the Panoramio source on obtain photos of possi-
ble nearby places. This plugin can be particularly useful for

users that travel from time to time to always being aware of
nearby places. Photo Search performs automatic search for
photos on Flickr that meat a given criteria. As depicted be-
fore, the implemented plugin are just some example of what
is possible to implement on Personal Information Dashboard.

Details-on-demand
Details-on-demand is a common mechanism implemented in
most PIM visualization-based applications. Such mechanism
can help users to better understand their own information and
have a more enjoyable experience. Moreover, it allows the
application to show top patterns created by the information
without compromising the user’s need for more detailed in-
formation. On Personal Information Dashboard this mecha-
nism was implemented using ballon-like tool-tips. With this
mechanism the user can easily traceback all the information
on the dashboard and understand where that information came
from.

Plugin Intercommunication
Another common mechanism in PIM application is the filter-
ing mechanism. This mechanism help users filtering unim-
portant things and focus in more relevant aspects of the infor-
mation. As our solution holds many visualization on the dash-
board, we’ve created a dashboard level filtering mechanism.
This means that all the visualization on the dashboard are fil-
tered for the same criteria, making it more easy to correlate
information among different plugins. To filter information,
the user only needs to click on the intended element: the user
can, for instance, filter by a word contained in a visualization.
In order to filter things, we opted by dramatically fade-out un-
selected things, highlighting the important ones by contrast.
Each plugin can send events to a shared bus, from where other
plugins can listen and act accordingly.

Contact and Group Management
Contacts and groups of contacts are two very important di-
mensions of one’s personal information: much of the infor-
mation we produce is, one way or another, related to the per-
sons we know and the persons we talk to. Therefore, sup-
porting these dimensions became a fundamental goal to our
project. Currently, our prototype automatically imports the
contacts from Gmail, Facebook, Twitter and Flickr. We also
automatically import the groups from Gmail, Facebook and
Flickr. We created mechanisms for merging contacts from
different sources belonging to the same person. The first
method is an automatic one that merges contacts based on
their email. This is possible for some sources but not for Twit-
ter for instance. To solve the cases that the automatic merge
does not help, we’ve also created a manual one. On this ap-
proach, the user should use the Merge Panel on the contacts
list

Another concept present in some sources of personal infor-
mation is the concept of “group”. This concept is useful to
group contacts with something in common and deal with re-
lated people as they were only one entity. Thus, it will be
possible for the user to see, at a glance, things like the volume



of messages from work and personal life, without having to
piece it together from information about different individuals.

EVALUATION
In this section we will present the evaluation methodology
used to evaluate our prototype and the main results.

Evaluation Methodology
To evaluate our prototype, we have performed two different
user tests: Usability Tests and Case Studies. In both tests,
users performed a pre-selected set of tasks intended to test
different aspects of our prototype. For the Usability Tests, the
users did not use their own personal information but rather a
set of information supplied by us: the idea was to evaluate
the intrinsic quality of the interface to transmit information
unknown to the user. For the Case Studies, the users used
their own personal information. These tests were much more
difficult to assess from an objective point of view but were
essential to correctly evaluate our solution since it’s what Per-
sonal Information Dashboard is all about, personal informa-
tion. Moreover, we were also interested in observing how the
users would react to their own personal information.

The users were asked to perform 18 tasks, in both studies.
Different groups of tasks aimed to test different aspects of
our solution:

• Tasks 1, 9, 17 - Evaluate the understanding of the visual-
ization and the details-on-demand mechanism.

• Task 2, 5, 10: Evaluate the plugin’s configuration process.

• Tasks 3, 12, 13, 16: Evaluate the understanding of the vi-
sualization.

• Tasks 4, 6, 8, 11, 14, 15, 18: Evaluate the plugin intercom-
munication mechanism.

• Task 7: Evaluate the usage of two instances of the same
plugin.

Here are some examples of actual tasks:

• Do you have any unread email on you inbox? If so, can
you identify the senders of some of those emails?

• Did someone sent you an email, posted on facebook or
made a tweet for the last 6 hours?

• Add two instance of My E-emotions. Configure the first in-
stance in order to only display Gmails data and the second
instance to only display Facebook data. Can you notice any
difference?

All tests were performed in a controlled environment, a lab
at our university. The system was used in the researcher’s
laptop. For the case studies, the system was configured with
each of the users’ credentials for email and other sources. All
collected personal information was deleted after the tests.

Sixteen users performed the Usability Tests (12 male, 4 fe-
male) and five of those users also participated in the Case
Studies (4 male, 1 female). Their age averaged 25.8 (stdev
8.13), and were students or newly graduates (63% had some

kind of academic degree). All used their computer on a daily
basis. During the Usability tests we were measuring the num-
ber of errors, time spent and number of assist for help. Our
idea was to get objective performance measures to better un-
derstand what tasks might be difficult for the users.

During the Case Studies we adopted a more interactive pos-
ture, constantly asking for the users feedback regarding what
was happening. In fact, we encouraged the users to keep talk-
ing about what they were doing and about their findings.

At the end of each test session the users were asked to an-
swer a satisfaction questionnaire. This questionnaire was di-
vided in two parts. The first one was the System Usability
Scale (SUS) [2], which is a standard usability set of ques-
tions that is associated with a method that assigns the system
a usability grade according to a user’s answers. The second
part consisted of three essay questions where the users could
enumerate the main advantages, disadvantages and comments
that the user felt could help improve the prototype.

Results
The results were divided into three different sub-sections: the
results from the tasks performed by the users, the results from
the SUS set of questions and the results from the open answer
questions of the second part of the questionnaire.

Usability Test Results
The results for the Usability Tests are displayed on table 1.
As depicted before, the tasks were divided into groups meant
to test different things. For instance, tasks 2, 5 and 10 were
plugin configuration tasks and, by examining table 1, we can
observe that the mean time to perform the tasks is decreasing
from task to task, what might indicate that users become quite
proficient very quickly in this type of tasks.

We found another interesting result regarding the tasks fo-
cusing on testing the effectiveness of the visualizations (tasks
3,12, 13 and 16). The first three tasks were quite obvious
and only required minimal attention. As a consequence, the
results for these three tests are quite similar. On the other
hand, task 16 took considerably longer, and required more
errors and assists to be completed. This difference can be ex-
plained by the fact that task 16 required the user to interact
and look for the information: the information was not imme-
diately available, the user had to look for it.

In order to study this group of tasks, we performed an ANOVA
test and found the existence of statistically significant differ-
ences (for p<0.05) among the group. Further Tukey’s tests
allowed us to conclude that this difference only exists due
to task 16: this task has significant differences (for p<0.05)
when compared to any other of the tasks in this group. This
result led us to the conclusion that a visualization that requires
interaction may have an extra cost. It might hold much more
information than a static one but that might affect the usabil-
ity of that visualization. This is an important fact to take
into consideration at the moment of choosing the visualiza-
tion technique to use. Nevertheless further tests, with more
tasks involved, may be necessary to prove this theory.



Table 1. Usability Tests results
Time Errors Assists

Tasks x̄ σ Max Min x̄ σ Max Min x̄ σ Max Min
Visualization Tasks

Task 1 35.25 12.64 60.00 10.00 0.00 0.00 0.00 0.00 0.06 0.00 1.00 0.00
Task 2 34.81 11.87 52.00 14.00 0.00 0.00 0.00 0.00 0.19 0.40 1.00 0.00
Task 3 18.81 15.26 74.00 5.00 0.19 0.40 1.00 0.00 0.13 0.34 1.00 0.00
Task 4 19.44 9.28 48.00 10.00 0.13 0.34 1.00 0.00 0.06 0.25 1.00 0.00
Task 5 18.13 3.98 24.00 10.00 0.13 0.34 1.00 0.00 0.00 0.00 0.00 0.00
Task 6 28.50 9.41 49.00 17.00 0.13 0.34 1.00 0.00 0.13 0.34 1.00 0.00
Task 7 20.50 3.39 28.00 15.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Task 8 26.31 8.11 44.00 15.00 0.00 0.00 0.00 0.00 0.13 0.34 1.00 0.00
Task 9 24.31 8.27 40.00 12.00 0.06 0.25 1.00 0.00 0.00 0.00 0.00 0.00
Task 10 7.00 3.08 15.00 3.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Task 11 21.94 5.73 34.00 15.00 0.06 0.25 1.00 0.00 0.13 0.34 1.00 0.00
Task 12 21.63 4.96 34.00 15.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Task 13 24.38 10.33 50.00 12.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Task 14 64.38 45.28 136.00 15.00 0.19 0.75 3.00 0.00 0.19 0.71 2.00 0.00
Task 15 25.50 21.62 76.00 5.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Task 16 36.06 8.64 80.00 20.00 0.13 0.34 2.00 0.00 0.06 0.25 1.00 0.00
Task 17 32.56 10.47 50.00 10.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Task 18 45.38 37.39 150.00 12.00 0.13 0.34 2.00 0.00 0.19 0.71 1.00 0.00

Case Study Results
During the Case Studies, the users were able to find person-
ally relevant information and we dicovered some interesting
situations. One user for instance, had just commemorated his
birthday the day before. When he added the Who&How plu-
gin he immediately noticed this fact on the visualization he
had just added: as this plugin shows user’s interaction with
friends via Gmail, Facebook and Twitter, this user had a lot
off small contributions via Facebook: these were the “happy
birthday” posts from the day before. Figure 8 is a screen-
shot of the resulting visualization. Compare it with figure 6.
Notice that the figure 8 has a lot more contacts represented,
due to the abnormal amount of wall comments that a user re-
ceives in his/her birthday. Notice the pattern created in each
case, notice how different they are and what that difference
means. This is exactly the kind of thing that Personal Infor-
mation Dashboard aims to reveal.

Another interesting situation occurred while using FriendsMap.
One of our users noticed that one of his friends had miss-
configured its current living place. As a consequence of ex-
isting different locations with the same name, his friend had
configured its location to the wrong one. This situations high-
lights an important idea of our work: a visual representation
of data is much more effective than a text one. Notice that the
information provided by FriendsMap is easily accessible via
the Facebook website but with two limitations: first, the loca-
tions are not shown on a map, they are just text; and second,
the user cannot see all his/her friends in just one map/place.
In both situations the information is there, but the way it’s
shown makes all the difference. The use of information vi-
sualization techniques was able to make apparent something
the user already had access to in the past, but never noticed.

Figure 8. The Who&How of a user that just recently commemorated his
birthday.

User Feedback
User feedback was extremely positive. Users mentioned that
the prototype was easy and fun to use. As positive aspects,
most of the users mentioned the ability to have all their infor-
mation in just one place. Some users also mentioned the abil-
ity to cross-referencing information from two or more sources
making all the information more cohesive:

I can obtain a “big picture” of the use of multiple plat-
forms and contact with several people.



The users also really liked the plugin intercommunication mech-
anism as a way of filtering and cross-referencing information
among several plugins. The following quote is from a user
that considered this mechanism as one of the most positive
aspects of our solution.

The communication between plugins. I can see how the
information from different origins is connected. I can
click on an email and see where that person lives. It’s
pretty cool.

Users seemed pleased with the sources of personal informa-
tion that our project currently supports but a couple of then
mentioned that Personal Information Dashboard could also
be a place to create information that would be propagated to
the other sources:

I see that I received an email from a person and I want
to reply. It would be nice to reply directly from the dash-
board without having to go to my email.

This is a great idea, it’s however currently, a little out of the
context of our project.Personal Information Dashboard is all
about showing information. Therefore, creating new infor-
mation is not a top priority.

Finally, following the scoring method described in [2] we
were able to calculate the SUS score for each user and then
obtain the average SUS score and it’s standard deviation. We
obtained an average SUS score of 74,84, which indicates a
very good usability degree perceived by the users. The ob-
tained standard deviation was a small 6,09, which indicates
that each user’s scores are clustered closely around the mean
meaning that there’s no big discrepancy between user’s scores.

CONCLUSIONS
In this paper we’ve presented Personal Information Dashboard,
a dashboard like application that show user’s personal infor-
mation from several perspectives and in more cohesive way.
Currently, the information is retrieved from five different sources
of personal information (Gmail, Facebook, Twitter, Flickr and
Panoramio) but the architecture is prepared to support new
sources in the future.

Our tests showed that users had no major problems learning
and using Personal Information Dashboard. The Usability
Tests were important to detect potential problems (or room
for improvement) and to get a sense of the system’s real effec-
tiveness to transmit the information. The Case Studies were
also fundamental to have a better idea of how the real user
will use the system in the “real world”. The tests results were
positive with users being able to find interesting things and
getting pleased about using the system.
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